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Disclaimer, ForwardlookingStatements o . |TSYCT
AgthiaGroup PJSGnd its managementmay make certain statementsthat constitute & ¥ 2 NJdadkingl U | U S YvBhyréspeétto the financial 0 g 5 ;
condition,resultsof operationsand busines®f the Group Thesestatementscanbe identifiedby the fact that they do not relatestrictly to historicalor

current facts Forwardlooking statementsoften use words suchas @ I y (i A Od Ll NI B ER SaG2:1 9% 8 5 & A YAy SiaSayEdt al 5yga < ¢
G 3 2 |af 6aSHt A cBodtEess. @nd other similar expressionsr future or conditionalverbssuchasd ¢ Ad Y Iz @& ¥ &4 IKA K Z dzib R BandR ¢

& O 2.8#Fofvardlooking statementsinvolve known and unknown risks, uncertaintiesand other factors which may causethe actual results,
performanceor achievementf AgthiaGroupPJS@o be materiallydifferent from any future results, performanceor achievementexpressedr

implied by theseforward-lookingstatements Example®f suchstatementsinclude,but are not limited to, commentswith respectto: 1. outlook for

the marketsfor products 2. expectationgegardingfuture product pricing 3. outlook for operations 4. expectationgegardingproduction capacity ‘ '

For Wholehearted Living

and volumes 5. objectives 6. strategiesto achievethose objectives 7. expectedfinancialresults 8. sensitivityto changesin product prices 9.

sensitivityto key input prices 10. sensitivityto changesin foreign exchangerates 11. expectationsregardingincome tax rates 12. expectations
regardingcompliancewith environmentakegulations 13. expectationgegardingcontingentliabilitiesand guarantees14. expectationgegardingthe - ® -
amount, timing and benefitsof capitalinvestments AlthoughAgthiaGroupPJS®elievesit hasa reasonablebasisfor makingtheseforward-looking
statements,readersare cautionednot to place undue relianceon such forward-looking information By its nature, forward-looking information
involvesnumerousassumptionsinherent risksand uncertainties both generaland specific,which contribute to the possibilitythat the predictions, \
forecastsand other forward-looking statementswill not occur. Thesefactorsinclude,but are not limited to: 1. assumptionsn connectionwith the ‘.1
economicandfinancialconditionsin the UAE Middle East,andglobally 2. effectsof competitionandproductpricingpressures3. effectsof variations 4@

in the price and availabilityof manufacturingnputs 4. variouseventswhich could disrupt operations,includingnatural eventsand ongoingrelations @

with employees 5. impact of changesto or non-compliancewith environmentalregulations 6. impact of any product liability claimsin excessof =
insurancecoverage 7. impactof future outcomeof certaintax exposures8. effectsof currencyexposuresand exchangeate fluctuations Theabove .
list of importantfactorsaffectingforward-lookinginformationis not exhaustiveAdditionalfactorsare noted elsewhereandreferenceshouldbe made

to the other risksdiscussedn filings with UAEsecuritiesregulatoryauthorities Exceptas required by applicablelaw, AgthiaGroup PJSG@oes not

undertaketo updateanyforward-lookingstatements whetherwritten or oral, that maybe madefrom time to time by or on behalfof the Company,
whetherasaresultof newinformation,future eventsor otherwise,or to publiclyupdateor revisethe abovelist of factorsaffectingthis information

Proprietary InformatiomNotice: Thisnaterial containgroprietary information ands intellectuaproperty ofAgthia Group PJSeither \ ’
this materialnor any of the information contained herein may be reproduced or disclosed under any circumstances without the express
written permission oAgthia Group.
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Agthia at a Glance

Abu Dhabi based food &
beverage company

with operations in 4 countries
and products in more than 20
countries

Listed on Abu Dhabi Stock
Exchange since 2005

Semigovernment company,
43%in free-float

3 1FY201reliminary, unaudited.

AED 2.01 hillion in
revenues; AED 254 million

net profit?!

12% and 25% CAGR,
respectively, in the last five

years

S
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13 brands in 7 F&B categories

5 core categories: Water, Juice,
Dairy, Flour, Feed

#1in Water, FlourFeed, Tomato
Paste inthe UAE

3,500+ employees

In 6 production sites and 8
warehouses in the UAE, Oman,
Turkey, Egypt
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Shareholding Structurel
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Abu Dhabi Retirement Pensions & Benefits Fund

[

Institution,

Free Float, 56%
43%
SENAAT
51% / Shareholding Percentage of Outstanding # of Shares
Investor Type
Share in
Domicile Total [Governmentindividual Institutional Total
UAE 87% 66% 21% 13% 100%
GCC 5% 0% 0% 100%  100%
Arab 0% 0% 93% 7% 100%
Foreign 8% 0% 5% 95% 10094
4 ‘Asof December 312016. |2 Including General Authority for Pension shares. Total 100% 57% 19% 24% 1009%




Milestones

Flour Mills and Animal

A Government-owned and managed company

Feed Company
established by the

late HH SheikAdayed
bin Sultan ANahyan

5

1978

T

Al Ain
Mineral
Water
Company
established

1990

T

A Acquisition of Al

Ain Vegetable
A Production and
Appointment distribution
of new agreement with
management ~ Caprsun
2006 2008

T

_ Distribution Acquisition
Production agreement of Delta
and Distribution with The Water
distribution  agreement Olayan Factory
agreement with Group in the Company in
with Yoplait Monster KSA the KSA
2010 2013 2016 Feb 2016 Nov

T
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1981

Animal
Feed
production
started

l

2004 1 2005

A Formation of Emirates;
Foodstuff and Mineral |

Water Company

(Agthig as part of Abu; the U
SKIFEoA DZ2OSNYYSyduQa

privatization initiative

A IPOc Listed on ADX
with 49% of the
company offered to
public

2007
Acquisition
of Ice

Crystal in
the UAE

l

2009

Egypt
greenfield

operation
starts

|

2012 2015
Turkey A Acquisition of A
water Al Bayan
company Water
acquisition Company in
the UAE
A Distribution
agreement
with AlFoah

l

2016 Apr

JV in Kuwait to
produce Al Ain
Water



Leadership

BOARD OF DIRECTORS

Acting CEO
Tariq Al Wahedi
........................... Head of Internal Audit
A | ] ] ] ]
f|\ EVP ( h
Water, Beverages EVP CFO Co0 SVP HR & OD SVP Strategy
( & Dairy F"\’I”“ Fete" Fatih Yeldan Tariq Al Wahedi | | Toufic El Chaar | |Ted Thorbjornsen
| Fasahat Beg (Vacant) \ )
( - ) SVP IT & Business
SVP Value Chain Solutions, -
: ‘ . | (Vacant) ) Emerging
e — e ; - Businesses
Acting VP Procurement Tariq Aziz
Adrian Stock
Operations Projects VP Sales
Director Gabriel ]
Michel Meunier Assimacopoulos
| S ——
VP. QAHSE & R&D f \
Rabih Kamleh VP Legal Affairs | |
> : Namir El Aridi
VP Public Affairs
Khalid Ahmed S —
- / VP
Investor Relations
& Corporate —_
Communications
Ozgur Serin
Director
Marketing Services

Konstantinos
Kontinos

Tarlq Asiz Fatih Yeddan Khalid Sulsiman Ted Thorbjornser

Senioe Vice President Toufc E] Chaar Chief Financial Tarig Al Wahedi Vice President Fasahat Beg Senior Vice President

IT & Busiress Senjor Vies President Omcer Acting Chisl Publc Affairs Exscutive Vics Strategy ‘ >

Soluticns; Emenging Human Capital and Executive Officer and Presicent ‘ '

Busnessss Orpanization Chief Operating Water, Beverps \ ‘
Develapment Officer and Dairy



Our Brands &
All Brands
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Product P
Flour
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EVERYDAY FLOUR NO.1 EVER"YDAY FLOUR NO.2
ALL PURPOSE FLOUR CHAPATTI FLOUR
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Animal Feed
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